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•Target marketing
Marketing is very strategic. It does not work in a magical way since businesses will always want to match customer needs with products they offer (Marilyn 2018). This is why the concept of target marketing erupts. It is simply about the segmentation of the entire market. Segmentation helps the marketer understand the market specifications including consumer types. Identification of the consumer segment to target is then reached at and channels for delivering to this segment identified. This way, a marketer will have a definite market segment. Since consumer needs change from time to time due to the changing world. Therefore, it is vital that the marketer will conduct research often to be able to cater for the needs that erupt.
In a research I conducted about the power of defining your market segment, I came to realize that the companies which have defined their market segments are the best performers in the industry. Today, Apple Inc. is a billion dollar company and I would attribute this success to the definite marketing strategy that the company has devised (Jessica 2018). With a clear consumer segment, the company has made very huge profits. 
Back in 2016, I decided to start a simple business, something that had occupied my mind since I was a kid. I took a bank loan and bought some ladies’ wears. In campus, fashion is prioritized since everyone wants to look nice. In most cases, men appear to be passive cloth buyers and that is why I targeted ladies with who do impulse buying. My thinking was not so definitive and that is why I did not exactly define the needs of the ladies that I intended to sell to. The good thing is that I tried hard enough throughout the first and second months of the semester to sell out my stock. Many of the clients that I met looked for specific designs and wears and this was the reason why I did not manage to sell out in a short time. Actually, most of the customers were my friends that I just convinced and eventually they bought. I made an extensive report after that activity and I made vital highlights that helped my business grow. The research that I conducted along with the clients I targeted, gave me another line of thought – to have a specific target. 
I went back to the clad depot and made some other specific purchases which were not based on any order. With this stock, I targeted the ladies union – a society that collaborated all campus ladies. When I dropped the stock, I got many orders such that I had to get back to the depot for the same outfits. I went back and purchased enough now since I had ready cash plus the profits from the sales I had made. This was the premiering of the business that I do up to this date. The power of specific targeting. 
[bookmark: _GoBack]It is of no doubt that target marketing is an un-doubtful business strategy since it first demands that the marketer conducts an intensive research to come up with the existing needs of the customers. This helps the business produce products for the real consumer. With this kind of strategy, the business cannot suffer from expiry losses and other inconveniences. Every time I finished the stock that I was retailing, I sought the needs that my clients had. This helped me to purchase commodities that matched the clients’ needs. 
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